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Bios	of	speakers	



Learning	Goals	

Understand	Goals	for	Incorporating		
Public	Art	in	Planning	Processes	
Learn	about	Case	Studies		
Explore	Questions	About	Your	Own	Projects	

Public	Art		n	Placemaking	n	City	Design	



Why	Public	Art?	
	
Engage	Diverse	Stakeholders	
Spark	Public	Demand	for	Change	
Explore	Creative	Solutions	
Build	Community	Capacity	and	Agency	
Bridge	Scales:	Local	Experience	in	Larger	Context	
Create	Social	Capital	and	Resiliency	

Public	Art		n	Placemaking	n	City	Design	
Todd	W.	Bressi	



Sushmita	Mazumdar,	Home	@	Arlington	

ENGAGE	DIVERSE	STAKEHOLDERS	



SPARK	DEMAND	FOR	CHANGE	

Jessie	and	Katey,	Summer	Kaliedscope	



Nate	Harris,	Navy	Yard	Screen	

EXPLORE	CREATIVE	SOLUTIONS	



Ivo	Bukvic,	Aki	Ishida,	Cloud,	“Public	Displays	of	Innovation”	

BUILD	COMMUNITY	CAPACITY	AND	AGENCY	



Stacy	Levy,	Street	Lagoon	

BRIDGE	SCALES:	LOCAL	EXPERIENCE	IN	LARGER	CONTEXT	



Pearl	Street	Community	Meal	

CREATE	SOCIAL	CAPITAL	AND	RESILIANCY	



[ Central Corridor ] 
[ Fantastic Futures Bike Ride ] 











[ Athens, Ga.,  
Public Art Master Plan ] 

 



Athens	seitu	





Athens Food Stories

First	story	has	
to		do	with	how	you	get	seniors	to	come	to	
meetings	of	
things	that	are	
really	
important	and	
educational	is	
to	serve	food.	
Anytime	we	put	out	a	little	
buffet	the	main	lobby	is	packed,	we	have	Good	
Neighbors	Day	that’s	coming	
up	next	
Tuesday	and	
we	do	a	big	
lunch	and	the	
whole	building	is	coming	down,	otherwise	we	have	about	30	people	out	of	113	apartments.	

As	 part	 of	 the	 Athens	 public	 art	 master	 plan	 process,	 led	 by	 the	 Athens	 Cultural	 Affairs	
Commission,	the	planning	team	invited	artist	Seitu	Jones	to	develop	a	project	that	assists	with	

community	engagement	and	demonstrates	contemporary	practices	 in	public	art.	Seitu	visited	

Athens	from	October	13-16,	2015	to	collect	food	stories	from	residents.		Many	of	 these	 food	stories	relate	 to	a	place…a	housing	complex,	a	South	American	country,	a	
table,	a	market,	a	restaurant,	or	home.	These	are	just	a	few	of	the	almost	30	stories	collected	by	

Seitu	and	artist	Kira	Hegeman.	All	of	us	have	food	stories	and	these	stories	could	possibly	help	

inform	the	placement	and	execution	of	public	art	projects	in	Athens.		

Arlene Stern

Ethel Collins

Maru  
Castellanos

Broderick Flanigan

Is	described	as	an	angel	in	our	midst	and	began	as	a	volunteer	for	the	Athens	Land	Trust.	Miss	Ethel	grows	food	for	the	West	Broad	Farmers	Market,	using	methods	learned	as	a	girl.	She	then	prepares	foods	using	recipes	and	techniques	learned	from	her	grandmother.	She	has	always	used	food	for	healing	and	preventing	ailments	affecting	many	other	older	adults.	

My	 favorite	 food	 is	 by	 far,	black	 beans…I	 love	 black	beans,	because	black	beans	i s	 someth ing	 tha t	 in	Guatemala,	you	will	have	in	the	 morning	 and	 in	 the	evening	and	sometimes	for	lunch.	 You	 can	 prepare	different	 types	of	black	beans,	with	different	stuff.	They	go	with	everything.	I	just	love	it….	Here	I	buy	canned	black	beans	from	the	Latin	American	market…Canned	 black	 beans	 from	Guatemala…I	 just	 bought	 black	 beans	yesterday.	

Growing	up	I	remember	my	grandmother	making	salmon	patties.		She	would	take	canned	salmon	and	put	it	in	a	bowl	then	add	
seasonings	and	one	egg	to	help	it	stay	together	while	it	was	being	fried.		Those	and	turnip	greens	were	some	of	my	favorites	that	she	made.	I	would	get	some	hot	sauce	and	mustard	and	make	a	great	sandwich	with	some	white	bread.		



Athens	mazzotta	









Athens	wing	





[ Troy Summer Square ] 
[ Explore Troy Awards ] 









Troy	4	



Troy	1	



[ South Corridor Study] 
[Creative Community Engagement] 



South	Corridor	1	



South	Corridor	2	



South	Corridor	2	





Why	Public	Art?	
	
Engage	Diverse	Stakeholders	
Spark	Public	Demand	for	Change	
Explore	Creative	Solutions	
Build	Community	Capacity	and	Agency	
Bridge	Scales:	Local	Experience	in	Larger	Context	
Nurture	Sustainable	Local	Economies	
Create	Social	Capital	and	Resiliency	
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Rules	of	Thumb	
	
Why	public	art: 	Have	clear	goals!	
	

Partnerships: 	 	What	do	you	bring?	What	do	you	need?		
	

Artists:	 	 	 	Understand	their	practice,	support	their	work	
	

Communication: 	Have	vigorous	platforms	for	getting	the	word	out	
	 	 	 	 	Document	your	work 	 		

	

Capacity: 	 	 	Resource	your	team	

Public	Art		n	Placemaking	n	City	Design	
Todd	W.	Bressi	



Our	Services	
	
Planning	
Participation	
Project	Delivery	
	
Todd	W.	Bressi	
Public	Art	•	Placemaking	•	City	Design	
215-292-3642,	placedesign@verizon.net	
artfulplaces.com	
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