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New generation of entrepreneurs goes west

Young retailers add
to business revival

in West Reading
BmemLIiﬂ’er
Bicsimeas adifor

Business owner Reberca Simmons and
other ywoung merchants may be the future
of entrepreneurship in West Reading,

ESimmans 34, owner of Firefly on Penn,
& children's clothing, women's clﬂq'.hmg,

and gift store at 508 Penn Ave_ and her
mmaﬁ.m&aﬂﬁm‘m

lzge Hobhy site and live shove it with
thedr dairghier, 16 month-old Gracie Bell,
because of the success of West Heading
and Mike Simmnns family ties to Shilling-
mwhﬂrehegwwm

Rebecca Simmons, who plans fo open
.. Eriday, is one of a handfal of business
s -owners opening or planning to open
! shops on Fenn Averme.

.act, paid be sees 8 trend. mhmmummmmumwmmmmmmmmw
A few of the new enfreprenelirs aTe mmmwhmmﬂmemmMmmm

Ma&dhmh&!ildﬂiﬁe{fpimfn
setile, and they chiose West Reading be &2 vears. She will rent what had been zn
saicl b

empty storefront where Eneompass Me-
“Some of the older businesses are fad- dia had been located. :
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Pumpkin Festival
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West Reading Criterion



Art on The Avenue






Craft Pretzel & Beer Fest



Santa Run
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A to Z Vacum







Elm Street Program



Cherry Street



Cherry Street
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“A thriving West Reading can be a catalyst in our efforts to attract new

talent and revitalize our community,” : : :
Y Greater Reading Chamber Alliance President
"The next step will be to spread that success to Reading and surrounding

communities,”
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assess the opporfumi

Lickc® e
{efine success A=

engage, survey & Ilsien |
conceptualize & callbrqte deslgn siqnd ds
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west reading master plan

endorsing

approach

Task 1: Data Collection
= Assessing & Exploring

Task 2: Land Use & Analysis
= Conceptualizing & Refining

Task 3 & 4: Design Standards & Report
" Validating & Endorsing






| context map

regiona

Penn Corridor

a regional economic development opportunity




regional economic development & urban strategy
to link the Penn Corridor from Wyomissing to West Reading to Reading

WRDAMISEING SOLUWRE

Seek regional
partnerships
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Municipal Investment in
Public Places &
Infrastructure
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02 oY
g wyomissing A A reading
ul Source: Sasaki Associates - 2007
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POPULATION TRENDS AND KEY INDICATORS

West Reading Borough, PA

4,394 1,671 2.39 38.9 $47,803 $127,796 42 151 73
Re:

West Reading Populaticn | lauseholds A Size Macian I eclian teadian Wealh liousing Chiversity
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West Feading Barough, Berks County, Pennsylvania - 10/9/19
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Penn Avenue

W "l'.-_-.w:a*s:n:n:?:'s-;~ w4

classic “main street” with storefronts at the street




Penn Avenue

suburban style shopping center
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site assessment

Figure 4: Weekday Private Parking Occupancy

Legend
= 85% Occupancy
70% to 84% Occupancy
51% to 69% Occupancy
<£50% Occupancy

Source; Walker Consultants, 2017

Weekday Private Parking Occupancy




site assessment

Figure 3 Weekday Public Parking Occupancy

Legend
2 85% Occupancy
70% to 84% Occupancy
51% to 69% Occupancy
<50% Occupancy

Weekday Public Parking Occupancy

Source: Walker Consultants, 2017



site assessment

Cars available per households in Cars available per households in
West Reading Borough when owner occupied West Reading Borough when renter occupied

52% ~_ N _—48% -5?' - 71%

households households
withOorl with2ormore ' * households

car available  cars available Wlth Oor1car
available

households
with 2 or
more cars
available



market opportunities

Retail/ Service Businesses

22 Clothing & Jewelry Stores

4 Gift Stores

31 Restaurants & Eating/ Drinking Places
9 Health & Personal Care Stores







opportunity area

WEST READIN
farmers market

[ -4 r

Sixth Avenue as Plaza for Events




opportunity area
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Defining what success looks like in West Reading
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Preliminary goals
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Community and visual preferences

Enhance the quality of the streetscape & building frontages
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Traffic calmed and pedestrian friendly streets
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PUbliC Spaces
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Community and visual preferences



community engagement

community open house







3D visualizations

visualizing west reading’s
new places




design standards/ form-based codes

Community
Preferences

Design Standards
Form Based Codes

Zoning ordinances
& overlays
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design standards

STOREFRONT DESIGN STANARDS

FRONTAGE
TRAMSITION ZOKE -

LANDSCAPE &
FURMISHING ZOME

PEDESTREAM CLEARWAY.
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PUBLIC CIVIC SPRCE
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